The Beach Boys Deluxe 3-Pack

Paper Label

Cassette 4X3T-359

Black rainbow label with logo at top, and no subsidiary print.
First appearance in Billboard: October 4, 1969.

First appearance in Cash Box: September 27, 1969.

The cassette box contains copies of the tapes, fit into a die-cut holder. This set consists of the Beach
Boys Today, Pet Sounds, and Friends albums.

Capitol Deluxe 3-Pack Promotion

Capitol’s Christmas promotion for 1969 — initiated in late September — was entitled “Give a Listen.” The
label was dramatically expanding its offerings of cassette tapes and wished to promote the two tape
formats of eight-track and cassette. Hal Rothberg at Capitol came up with the idea of releasing deluxe
boxed sets of tapes along with expanding their Deluxe Set line of albums — a line that had provided
somewhat popular gift sets for two consecutive years. While the album boxes are not so rare, all eight
of the tape boxes are ridiculously rare. Although we have wondered for years whether the sets were
actually available, or whether they were withdrawn, not only were they advertised along with their LP
counterparts but also they continued to be listed in Schwann’s catalog from 1969 to 1973. Furthermore,
newspapers exist listing them as available in local record shops (West Palm Beach shown). Schwann’s
lists the catalog numbers as follows:

Jackie Gleason’s Deluxe 3-Pack 8X3T-354 and 4X3T-354
Buck Owens’ Deluxe 3-Pack 8X3T-355 and 4X3T-355
Lou Rawls’ Deluxe 3-Pack 8X3T-356 and 4X3T-356
The Beatles’ Deluxe 3-Pack 8X3T-358 and 4X3T-358

The Beach Boys’ Deluxe 3-Pack 8X3T-359 and 4X3T-359




Glen Campbell’s Deluxe 3-Pack
The Lettermen’s Deluxe 3-Pack
Country & Western Deluxe 3-Pack

8X3T-360 and 4X3T-360
8X3T-361 and 4X3T-361
8X3T-362 and 4X3T-362

HOT DECEMBER

Congratulations
and Merry Christmas.
At least you'll see
the Seventies.

Although Capitol advertised in the December issues of both Esquire and Holiday magazines, sales of the
sets appear to have been disastrous. Shops were complaining about cassette and eight-track long boxes,
and apparently the vast majority of them had no place for twelve-inch boxed sets containing tapes.

LOS ANGELES—A telluale
sign of sue ed retuilers
erehandising l's tape and
hardware equipment:  consum-
L'rs in & buying mood.

The reason?

An extensive  and  carefully
planncd  merchandising  cam-
paign created by Hal Rothherg,
Capitol special  products  mer-
chandising director.

The magic of a tape-hardware
merchandising  program  has
been tuken for granted by many
companies, “Many feel all you
have to do is throw out tape
amd hardware and you have a
sale,” suid Rothberg. “Not so0.”

It takes carcful planning, in
novating marketing ideas and
dealer - sales - management ed-
ucation that creates consumer
interest. A drive by major rec-
ord companies and  hardware
manufacturers w0 expand  and
exploit tape via unigue merchan-
dising  concepts s gathering
stecam — and Capitol is in the
forefront.

Here's what  Rothberg  and
Capitol are doing:

Created deluxe sels of casselle
and R-track eartridges for the
holiday season and other gifi-
eiving oeceasions, Created a mer-
chandising campaign for its six-
line cassetie player equipment;
Created promotions to exploit
both tape and hardware on net-
work television and national ra-
dio; Created Audio-visual pre-
sentations to educute sales and
management personnel; Created
tape  point-of-purchase  displays
for impulse sales. Rothherg also
developed a deluxe 3-puck 1ape
package for both cussente and
B-truck  cartridges  utilizing  al-
bum-sized boxes.

The gift  packages feature
catalog malerial spanning easy
listening, pop, rock, instrumen-
tal and country music. Artists
featured in the 3-puck include
Juckie Gleason, Buck Owens.
Lou Rawls, the Beatles, Glen
Camphbell, the Lettermen and the
Beach  Boys.  Rothberg  also
phckaged a rock pack that in-
cludes the Steve Miller Band,
Quicksilver Messenger  Service
and The Band. The 3-packs re-
tail ut £20.98.

A country 3-pack, which in-
cludes o roundup of Cupitol arn-
ists. retails at $14.98. In addi-
tion, Capitol is releasing a

“Romeo & luliet” tape and LP
package simultuncously at
52498,

Capitol Stars Appear In
Special Xmas Packaging

HOLLYWOOD — Capitol Records has
a q)emal LP approach lor the forth-
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A new Beatles album (in addition to
“Abbey Road,” which is being released
in October) s promised in time for
Christmas. Set is called “Get Back




