
Bob Dylan Singles 
 
This guide covers Bob Dylan’s singles through July, 1970, as Columbia was phasing out the classic red 
label from the 1960s . 
 
Although Columbia Records did not choose to promote his first album with any singles, Bob Dylan 
released fifteen singles between 1963 and 1970, plus an additional double-sided promotional single. By 
the end of 1963, Columbia was cultivating Dylan’s talent. They quickly became aware that with so many 
artists covering Dylan’s songs and citing him as an influence, the singer ought to be a star in his own 
right. By spring 1965, he was just that. Dylan became a hit-maker and one of the label’s flagship artists. 
 
Most of Bob Dylan’s singles were available on their original label style throughout the 1960s, but 
Columbia pressed two singles in their Hall of Fame Series beginning in 1966.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



“Mixed Up Confusion”/ “Corrina, Corrina” 
First Appearance in Trade Magazines:  February 9, 1963 
 
Label 62dj    4-42656 
White label Promo 
With print reading “NOT FOR SALE RADIO STATION COPY.” 
Pressed by Columbia’s pressing plant in Pitman, NJ 

 
 
 
 
 
 
 
 
 
 
 

Label 62    4-42656 
Orange label. 

 
 
 
 
 
 
 
 
 
 
 

Pitman  
 
 
 
 
 
 
 
 
 
 
 

Terre Haute 
 
  
 
 



 
 
 
 
 
 
 
 
 

Santa Maria 
 

  



“Blowin’ in the Wind”/ “Don’t Think Twice, It’s All Right” 
First Appearance in Trade Magazines:  August 24, 1963 
 
Label 63dj1    JZSP-75606/7 
White label Promo 
With print reading “SPECIAL ALBUM EXCERPT.” 
Pressed by Columbia’s pressing plant in Pitman, NJ 

 
 
 
 
 
 
 
 
 
 
 

Title Sleeve: 
Columbia Records released the artist’s second album, The Freewheelin’ Bob Dylan, in about the third 
week of July – with trade reviews appearing in the issues dated July 20th. At that same time, the label 
prepared this promotional single as a test to determine whether there was now a significant market for 
a Dylan single. Airplay for Dylan’s versions of his songs proved that there was. The note from Bob 
Thompson of Columbia that we read on the promotional sleeve indicates that they were leaving it up to 
the radio stations to determine the value of a commercial single. Within the next couple of weeks, 
Columbia found themselves preparing one. 
 
Label 63dj2    4-42856 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Pressed by Columbia’s pressing plant in Pitman, NJ 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 



Label 62    4-42856 
Orange label. 

 
 
 
 
 
 
 
 
 
 
 

  
 
 
  



“Subterranean Homesick Blues”/ “She Belongs to Me” 
First Appearance in Trade Magazines:  March 20, 1965 
 
Label 63dj1R    4-43242 
White label Promo 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Black print; red vinyl – same song on both sides 

 
 
           
 
 
 
 
 
 
 

 
Columbia Records Hit Pack: 
The record shown above was part of the Columbia Records Hit Pack. Columbia used the Hit Pack to 
promote three of their latest single releases in a colorful way. Observe that the matrix number for the 
Dylan release is 79990, while the other new songs have much higher numbers. During March 1965, 
Columbia jumped from 79999 to 110000 in its unified matrix number series. The three singles do belong 
together in this pack because they were scheduled for release during the same week in March. Columbia 
used all three primary colors for this release. The Andy Williams single was yellow, the Barbra Streisand 
disc was blue, and of course, Bob Dylan’s was red. Columbia placed the Williams record in a decorated 
sleeve, while the others came in normal company sleeves. Together, the package arrived in an envelope 
promoting the three releases. It is reasonable to connect the release of the Hit Pack with Columbia’s 
suggestion (April 10th issue of the trades) that the Grammy Awards consider the three songs for 
selection. 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 



Label 63dj2    4-43242 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
 

 
 
 
 
 
 
 
 
 
 
 

 
Picture Sleeve: 

 
 
 
 
 
 
 
 
 
 
 

 
Columbia created an interesting promotional item in this sleeve that they designed to convince disc 
jockeys accustomed to playing the Beatles to give Bob Dylan’s new single a few spins. The reverse side 
provides the complete text of an article that Ray Coleman had written for the British trade magazine, 
Melody Maker. The article, from the January 19th (1965) issue, provides insight into Dylan’s popularity in 
Great Britain, with John Lennon estimating that Dylan couldn’t get “much more popular than he is.” 
Since Bob was making arrangements to hold concerts in seven British cities in April/May, a hit single 
would certainly help everyone involved. 
 
Label 64    4-43242 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
 
 
 
 



“Like a Rolling Stone”/ “Gates of Eden” 
First Appearance in Trade Magazines:  July 10, 1965 
 
Label 63dj1R    JZSP-110939/40 
White label Promo 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Black print; red vinyl – A-side separated into two parts 

 
 
 
 
 
 
 
 
 
 
 

 
Label 63dj1    JZSP-110939/40 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Red print; black vinyl – A-side separated into two parts 

 
 
 
 
 
 
 
 
 
 
 

 
The job numbers for the promotional singles indicate that Columbia prepared them immediately after 
the six-minute version of the A-side. 
 
 
 
 
 
 
 
 
 
 
 



Label 63dj2    4-43346 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Red print; black vinyl – both songs appear on the record, as on the commercial copies 

 
 
 
 
 
 
 
 
 
 
 

 
Label 64    4-43346 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



“Positively 4th Street”/ “From a Buick 6” 
First Appearance in Trade Magazines:  September 18, 1965 
 
Label 63dj1R     4-43389 
White label Promo 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Black print; red vinyl – same song on both sides 

 
 
 
 
 
 
 
 
 
 
 

 
Label 63dj2     4-43389 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Red print; black vinyl 

 
 
 
 
 
 
 
 
 
 
 

 
As DJ Dave Hull observed in advance of the single’s release on 
September 13th, some copies of the original pressing of 
“Positively 4th Street” from the (Terre Haute and) Santa Maria 
plants have the wrong song on side A. Instead of the correct 
track, they have an early, slower version of “Can You Please 
Crawl Out Your Window” – a song that Columbia was not 
considering as a possible single track. Copies having the wrong 
song on side A have been confirmed with matrix suffixes of -
1A, -1C, and -1D. Copies with -1F (from the Pitman plant) are 
correct. The corrected copies from the other plants have the 
number 2 instead of a 1. Promotional copies as well as 
commercial copies were impacted by this error. 
 



Label 64    4-43366 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
 
 
 
 
 
 

 
 
Picture Sleeve: 
 

 
 
 
 
 
 
 
 
 
 
 

 
Label 72    4-43366 
Gray label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
 
 
 
 
 
 

The single was still in print in Columbia’s main line in 1972, when they ordered up new copies of this 
record. 
 
Note: the quote that opens Columbia’s full-page ad (previous page) was the opening line of Robert 
Shelton’s article/interview that the New York Times published on August 27. 
 



“Can You Please Crawl Out Your Window?”/ “Highway 61 Revisited” 
First Appearance in Trade Magazines:  December 18, 1965 
 
Label 63dj1     4-43477 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Red print; black vinyl 

 
 
 
 
 
 
 
 
 
 
 

 
In early October, the Vacels released their recording of a new Dylan song. Sounding 
more upbeat and rocking than the earlier takes that Bob himself had recorded in July, 
the single gained a little attention but was not a big hit. Columbia answered with Dylan’s 
own version of the song at the end of the year. 
 
 
Label 64    4-43477 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 



“One of Us Must Know”/ “Queen Jane Approximately” 
First Appearance in Trade Magazines:  February 19, 1966 
 
Label 63dj1     4-43541 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Red print; black vinyl 

 
 
 
 
 
 
 
 
 
 
 

 
Label 63dj2     JZSP-113147/113096 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Red print; black vinyl – short/long promo of the A-side 

 
 
 
 
 
 
 
 
 
 
 

Columbia was concerned that the radio stations might not be playing the A-side, due to its length. They 
created a radio edit lasting just over three minutes and sent it off to the stations. 
 
Label 64     4-43541 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
 
 
 
 



“Rainy Day Women #12 and #35”/ “Queen Jane Approximately” 
First Appearance in Trade Magazines:  April 2, 1966 
 
Label 63dj1R     4-43592 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Red print; red vinyl – double A-side 

 
 
 
 
 
 
 
 
 
 
 

 
Label 63dj1     4-43592 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Red print; black vinyl 

 
 
 
 
 
 
 
 
 
 
 

Columbia was concerned that the radio stations might not be playing the A-side, due to its length. They 
created a radio edit lasting just over three minutes and sent it off to the stations. 
 
Label 64     4-43592 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
 
 
 
 



“I Want You”/ “Just Like Tom Thumb’s Blues” 
First Appearance in Trade Magazines:  June 25, 1966 
 
Label 63dj1     4-43683 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Red print; black vinyl 

 
 
 
 
 
 
 
 
 
 
 

There were no colored-vinyl promotional singles for this record. 
 
Label 64-01     4-43683 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
The publishing credits are missing. 
 
 
 
 
 

 
Label 64-02     4-43683 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
The publishing credits appear on the 
label. 
 
 
 
 
 



“Just Like a Woman”/ “Obviously 5 Believers” 
First Appearance in Trade Magazines:  September 3, 1966 
 
Label 63dj1R     4-43792 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
red vinyl – A-side on both sides 

 
 
 
 
 
 
 
 
 
 
 

Label 63dj1     4-43792 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
black vinyl – A-side on both sides 

 
 
 
 
 
 
 
 
 
 
 

 
Label 63dj2P     4-43792 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
black vinyl; both songs on the record 

 
 
 
 
 
 
 
 
 
 



Label 63dj2S     4-43792 
White label Promo With Black Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
Black vinyl; both songs on the record 

 
 
 
 
 
 
 
 
 
 
 
 

Label 64     4-43792 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
 
 
 
 
 
 

Pitman  
 
 
 
 
 
 
 
 
 
 
 

Terre Haute 
 
 
 
  
 
 



 
 
 
 
 
 
 
 
 

Santa Maria 
 
Fontana Records (UK) released Manfred Mann’s recording of this song at the end of July, and Mercury 
chose to issue it in the USA in mid-August. Their recording was a top-ten hit in Britain. In the States, 
Columbia countered by bringing out Dylan’s original recording at the beginning of September. The 
original fared better than the cover version in the USA, as Columbia once again proclaimed that nobody 
can truly cover Dylan’s music. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
“Leopard-Skin Pill-Box Hat”/ “Most Likely You Go Your Way and I’ll Go Mine” 
First Appearance in Trade Magazines:  May 6, 1967 
 
Label 63dj1     4-44069 
White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
black vinyl; both songs on the record 

 
 
 
 
 
 
 
 
 
 
 

 
Label 64     4-44069 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



“I Threw it All Away”/ “Drifter’s Escape” 
First Appearance in Trade Magazines:  May 17, 1969 
 
Label 63djb1     4-44826 
A-label White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
black vinyl 

 
 
 
 
 
 
 
 
 
 
 

 
Label 64     4-44826 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



“Lay Lady Lay”/ “Peggy Day” 
First Appearance in Trade Magazines:  July 5, 1969 
 
Label 63djb1     4-44926 
A-label White label Promo With Red Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
black vinyl; mono mixes 

 
 
 
 
 
    Pitman 
 
 
 
 
 

 
 
 
 
 
     Santa Maria 
 
 
 
 
 
 

 
Label 64     4-44926 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
Pitman labels 
 
 
 
 

 
 
 
 



 
 
 
 
 
Santa Maria 
 
 
 
 
 

 
Label s69dj1     4-44926 
Light Blue STEREO label with Light Green Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
black vinyl; stereo mixes 

 
 
 
 
 
    Pitman 
 
 
 
 
 

 
 
 
 
 
     Santa Maria 
 
 
 
 
 
 

 
The photos of the reputed copy of a stereo/mono promotional single for this record appear to have 
been digitally faked; there are no known stereo/mono promos. 
 
 
 
 
 
 



“Tonight I’ll Be Staying Here With You”/ “Country Pie” 
First Appearance in Trade Magazines:  October 18, 1969 
 
Label 63b/s69 dj1    4-45004 
White label Promo With Red Print 
Light Blue STEREO label with Light Green Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
mono/stereo promotional copy 

 
 
 
 
 
     
 
 
 
 
 

 
Label 64     4-45004 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
 
 
 
 
 

 
Original labels from all printers are missing the publishing credits on both sides (Label 64-01). Later 
copies from the west coast have them (Label 64-02). 
 
 
 
 
 
 
 
 
 
 
 
 



“Wigwam”/ “Copper Kettle” 
First Appearance in Trade Magazines:  July 11, 1970 
 
Label s69dj1     4-45199 
Light Blue STEREO label with Light Green Print 
With print reading “NOT FOR RESALE RADIO STATION COPY.” 
black vinyl; stereo mixes 

 
 
 
 
 
    Pitman 
 
 
 
 
 

 
 
 
 
     Terre Haute 
 
 
 
 
 
 
 
 
 
 
     Santa Maria 
 
 
 
 
 
 

 
 
 
 
 
 
 
 



Label 64     4-45199 
Red label with unboxed COLUMBIA and one camera logo at top. 

 
 
 
 
 
 
 
 
 
 

 
The other two pressing plants had switched to Label 70, but the plant at Santa Maria (CA) was still using 
the red backgrounds from Label 64. This record came out at the same time as the ones below. 
 
Label 70 
Red label with COLUMBIA RECORDS in white seven times running around the rim. 

 
 
 
 
 
     Pitman 
 
 
 
 
 

 
 
 
 
 
      Terre Haute 
 
 
 
 
 
 

 
 
 
 
 
 



Label 70A 
Red label with COLUMBIA RECORDS running across the backdrop many times in orange. 

 
 
 
 
 
     Pitman 
 
 
 
 
 

 
 
 
 
 
      Terre Haute 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Columbia Hall of Fame Series Singles 
1966 to 1970 
 
Since Columbia did not usually advertise the release of new members of their Hall of Fame series with 
ads in trade magazines, their approximate release dates have been somewhat mysterious. Here is what 
we know so far. 
 
Columbia did advertise the addition of six titles to the Hall of Fame 
catalog in the October 29, 1966, issue of Cash Box. The first Bob Dylan 
back-to-back-hits single, “Rainy Day Women #12 and #35”/ “Like a 
Rolling Stone.” Therefore, we know exactly when Columbia transferred 
the first two of his mainline singles into the Hall of Fame series. 
 
The only single in the series between 33103 and 33107 that we see 
mentioned in the trade magazines is single 33104, which appears in an 
issue dated November 30, 1968. Dylan’s next single in the series was 4-33108. Can we narrow down 
when it came out? Yes. 
 
The packaging for the 2015 CD set Bob Dylan 1965-1966: the Cutting Edge shows release sheets and 
paperwork for the records that came out during that period. In particular, it shows the release date for 
the “I Want You” single as June 10, 1966, and indicates that the single was ordered reissued onto the 
Hall of Fame Series as 4-33108 (with “Just Like a Woman”) on January 16, 1967. 
 
Columbia promoted its Andy Williams catalog in the November 
11, 1967, issue of Billboard. Their ad mentions single 4-33090 as 
being Andy’s most recent member of the Hall of Fame Series. 
The next member of that series for Williams would be single 4-
33110, but both sides of that single are advertised here with 
their original catalog numbers. Consequently, single 33110 had 
not yet come out in November 1967. 
 
Columbia Records focused their reissue campaign on Hall of Fame albums in 1967-68, but by spring 1969 
they were churning out singles again with their “Greatest Hits are on Columbia Records” campaign. 
Their ad for the series shows singles available through 4-33157. Since the next Dylan single in the series 
combined two A-sides from 1969, it probably came out after the release of “Wigwam.” The original 
pressings of the two Hall of Fame singles do not mention the original release dates. 
 
 
 
 
 
 
 
 


